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PENGARUH SALES PROMOTION SHOPEE FOOD 
TERHADAP MINAT BELI: SURVEI PADA 
FOLLOWERS @SHOPEEFOOD_ID DI DKI JAKARTA 
ABSTRAK 
Oleh: Tomie Celia 
Perkembangan layanan jasa pesan antar makanan online semakin meningkat 
sebesar 183 persen pada tahun 2020 selama COVID-19. Shopee melihat adanya 
kesempatan dalam memperluas pangsa pasar dengan hadirnya Shopee Food sebagai 
layanan jasa pesan antar makanan online baru di Indonesia. Dalam memasarkan 
Shopee Food, menggunakan sales promotion agar dapat mendorong minat beli 
calon customer-nya untuk mencoba layanan pesan antar makanan online ini. Tujuan 
penelitian ini untuk mengetahui adakah dan seberapa besar pengaruh sales 
promotion Shopee Food terhadap minat beli survei pada followers @shopeefood_id 
di DKI Jakarta. Bentuk promosi penjualan yang digunakan Shopee Food yaitu 
diskon, kupon, bundling, dan kontes. Jenis penelitian ini yaitu penelitian kuantitatif 
eksplanatif dengan teknik sampling yang digunakan yaitu non-probability sampling, 
purposive sampling sebanyak 300 responden followers @shopeefood_id di DKI 
Jakarta. Hasil data di olah dengan menggunakan SPSS versi 25 melalui uji regresi 
linier sederhana. Sehingga berdasarkan hasil olah data, terdapat pengaruh sales 
promotion Shopee Food sebesar 45,3% terhadap minat beli: survei pada followers 
@shopeefood_id di DKI Jakarta. 
 







THE EFFECT OF SALES PROMOTION SHOPEE 
FOOD ON BUYING INTEREST: SURVEY ON 
@SHOPEEFOOD_ID FOLLOWERS IN DKI JAKARTA 
ABSTRACT 
By: Tomie Celia 
The development of online food delivery services has increased by 183 percent in 
2020 during COVID-19. Shopee sees an opportunity to expand market share with 
the presence of Shopee Food as a new online food delivery service in Indonesia. In 
marketing Shopee Food, using sales promotions in order to encourage the buying 
interest of prospective customers to try this online food delivery service. The 
purpose of this study was to determine whether and how much influence Shopee 
Food's sales promotion had on buying interest in a survey of @shopeefood_id 
followers in DKI Jakarta. The forms of sales promotion used by Shopee Food are 
discounts, coupons, bundling, and contests. This type of research is explanatory 
quantitative research with the sampling technique used is non-probability sampling, 
purposive sampling as many as 300 respondents @shopeefood_id followers in DKI 
Jakarta. The data results were processed using SPSS version 25 through a simple 
linear regression test. So based on the results of data processing, there is an 
influence of 45.3% Shopee Food sales promotion on buying interest: a survey of 
@shopeefood_id followers in DKI Jakarta. 
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